work, assessing it theologically, and tormulating our

response—can apply to a trend.

ey

Therefore I Am.”
—Nextel Billboard

Considering the Trend of Busyness

“I'm Late! 'm Lc.z_te! For a Very Important Date!”

The business of America is busyness. Everywhere people feel rushed,
- weighed down by their to-do lists and overflowing in-trays. Nearly all of
~ us experience busyness at some point. Consider our choice of words: “We
talk of no time, lack of time, not enough time, or being out of time. Try-
ing to get more time, we borrow time only to incur a time debt and end
up with even less time. . . . Then, it’s crisis time.”! Through the last forty
















