Editorial Introduction
This first essay introduces us to how a theological
hermeneutic of culture actually works. The authors
take a rather lighthearted look at the grocery store
checkout line—probably not the first place most of
us would expect to find deep, underlying messages.

Through an amusing catalog of the magazines, candy,

and impulse items offered in the typical checkout line,
the authors uncover a very consumerist message about
what constitutes the good life, which they then analyze
in light of biblical teaching. This essay points out that
there are cultural texts all around us, each of them seek-
ing to mold who we are and to make us into its own
image. Discerning believers must first recognize such
texts for what they are, then interpret them, and finally

allow Christian wisdom to guide their response.
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- Navigating the Aisle

Scantily clad supermodels flash seductive stares and tabloids prophesy
the next apocalypse as we are funneled through a modified version of Willy
Wonka’s Chocolate Factory. The magazine resting next to the super-sized

- peanut butter cups promises we can shed ten pounds in the next fifteen

minutes. Have we entered the seventh heaven of hedonism? Or are we
merely among the 90 percent of American adults who each month pass
through the gauntlet of temptation known more commonly as the grocery
store checkout line?'

The setup is virtually the same in every grocery store. Multiple rows
of magazines guard the gates of the aisle: People, US Weekly, Time, and
the like. The majority are geared toward women, who compose over 70
percent of the primary foot traffic. The other side, if it does not also
display magazines, often features a kiosk of individually wrapped snack

63




























